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The Singapore Motorshow 2025. From 9 to 12 January. Suntec Convention
Centre.

Description

| was tasked to cover the Singapore Motorshow 2025.:F-am perhaps the least knowledgeable about
cars among the team. My track record with cars is as such! |/buysa car, drive it till the COE runs out,
then | buy another car. My family has two cars which my wife and I'share.

| purchase a car to fit my lifestyle. To me, a car is a people and cargo carrier. | need my car to be able
to fit my daughtera??s bicycle and both my wifea??s and my Brompton bicycles.

Therefore, the BYD Yangwang U9 is not the car for me. Looks sleek though.
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Oh, just a heads up. This motorshow is full of electric vehicles. Be it fully electric or hybrids.

The press launch consisted of a schedule where we were brought to all the exhibitors. All of them had
models which were launching at the Singapore Motorshow 2025.

It was pretty packed. There were many people at the press launch.
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The cars were covered up before the unveiling.

I am intrigued by BYD&??s naming conventions for their cars. | believe thered??s a Seal and now a
Sealion. If they come up with a Polar Bear or Hippo | might be properly enticed. Just because | can say
a?7?1 drive a Hippoa?-.
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BYD is the major exhibitor at the Singapore Motorshow 2025. They have the largest booth and their
booth is situated right in the middle of the exhibition hall.
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The Seal looks really sleek.
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Oh, there is a deal on the BYD M6.
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| saw Nissan. They are situated on the left of the exhibition hall. Their lineup seems to be fully electric
(or hybrid for that matter).

One thing | noticed. Nissan seemed to have a white theme going on. The cars they had on display were
almost all white. That was one thing | noticed about their set up. A little variation in the future perhaps?
Just a suggestiona?|
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| prefer the design of the cars of yesteryear. | find the Subarus more aesthetically pleasing. | find the
current car designs a bit too contoured. The BRZ and the Impreza WRX STI look really handsome.
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The Crosstreck looks fierce too!
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| stumbled upon this Maybach. Looked really chunky. Shiny though. My car is dark coloured too. Does
not shine like that though.
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Here are some Mercedes vehicles on show.
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| found two vehicles which | really liked at the Singapore Motorshow. The first is the Smart #5.

I love SUVs. | just think they are extremely practical and the chunky nature of the vehicle just makes me
feel like | am driving something rugged. Although with cars being so expensive, it would be deeply
upsetting to get dinks on a car.
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There were other Smart cars on display too.
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Round the corner from Smart was Citroen.
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The Kia booth was also rather popular. Although my experience with Korean vehicles is sketchy. My
first car was a Hyundai Accent. It was unreliable in a quirky way. While the engine never broke down on
me, | had to deal with weird things like the rear windows sliding down as | was driving. | had to put tape
to hold it up. Yes, those were the days of manually operated rear door windows. My second vehicle was
a Honda Civic and | actually was impressed that | could control the rear passenger windows from my
drivera??s seat!

The Kia Carnival Hybrid looks decent as a 7-seater though. So does the EV9. Perhaps | will consider a
Kia when it is time to replace my current vehicle.
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Here were the other Kia cars on display.
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Toyotaa??s booth was on the right of the exhibition hall. They unveiled the GR Yaris. Why do Japanese
car manufacturers like to open the bonnet of their cars to showcase the engine?
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Volvo was in the house too. You can get a demo unit at $199,999. 1t4??s the EX 30. Is it a lot cheaper?
I have no idea. | am assuming it would be this yellow and black one.
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Audi unveiled their Q6 e-tron. Although Audis are popular in Singapore, | cannot seem to appreciate the
design language of Audi.
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Then there was Ora. They unveiled the Ora 07. | would expect this vehicle to be polarising. 1ta??s
either you like it or you dona??t.
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