
KINN 4 You 2026: Active Deals, Menu and Booking Guide

Description

KINN 4 You still has two usable parts as of 15 July 2026: a four-item anniversary menu available
through September and a stay package for stays through 30 September. The 4 July launch event
has ended, so readers should not buy or travel on the assumption that its workshops are still running.

Last checked: 15 July 2026. This is a desk-reported guide based on KINNâ??s official campaign
release and live website. LBRD did not attend the launch, stay at a KINN property, taste the menu or
receive payment. Availability and final booking terms can change.

KINN 4 You 2026 at a glance

Offer
Current position on 15

July
What it costs Important condition

Balanced
Indulgence menu

Active through September
2026

$7.50 to $9.50 per item
Check outlet availability
before making a special trip

KINN 4 You stay
package

Active for stays through 30
September 2026

Advertised as up to 18%
off Best Available Rate

Room inventory, dates and
property rules apply

Find Your Reset
launch

Ended on 4 July 2026
Tickets had been $10, or
$18 for two

Do not treat old ticket links
as a current event

Anniversary
coasters

Campaign merchandise;
confirm stock

$5.90 with a menu item, or
$9.90 separately

Stock may run out

KINNâ??s official fourth-anniversary release is the primary source for the campaign dates, menu and
package. The table above deliberately distinguishes a promotion that remains bookable from a one-day
event that is already over.

What is on the anniversary menu?
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The Balanced Indulgence menu launched on 4 July and is scheduled to run through September. KINN
lists four items:

Berry Glowy â?? $7.50: a strawberry-based drink.
Matcha Rose Glow â?? $9.50: matcha with strawberry and rose flavours.
Strawberry Tofu Crunch â?? $7.50: the food option in the set.
Sunkissed Brew â?? $7.50: an orange-forward coffee drink.

KINN describes the drinks with phrases such as antioxidant-rich, skin-supporting or energy-boosting.
Those are the companyâ??s marketing descriptions, not independent clinical findings. LBRD has not
tested the recipes, nutrient quantities or health effects, so the practical reason to order should be taste
and interest rather than an expected medical benefit.

How the stay package works

Bookings opened on 1 July for stays from 1 July to 30 September 2026. The advertised package offers
up to 18% off KINNâ??s Best Available Rate and includes one complimentary Sunkissed Brew or Berry
Glowy. It applies across KINN Capsule, KINN Habitat and KINN Studios, subject to the accommodation
type and available inventory shown at checkout.

The word up to matters. It does not promise an 18% reduction on every room, night or property.
KINNâ??s main booking website also advertises savings of up to 20% for direct bookings. That
headline is not proof that two discounts stack, or that the anniversary package is always cheaper after
inclusions.

Which KINN property fits which traveller?

Property Best starting point for Check before paying
KINN
Capsule

A solo traveller comfortable with a
capsule format

KINN currently presents the capsule property as
female-exclusive; verify current eligibility

KINN
Habitat

Travellers comparing capsules with
private rooms and communal spaces

Confirm the exact room type, shared facilities
and occupancy rules

KINN
Studios

Travellers who prefer a compact private
room

Compare room dimensions, window type,
cancellation terms and total price

This is a format comparison, not a stay review. Photos and property labels cannot answer noise,
mattress comfort, queueing or how a room feels in person. Recent guest reviews may help, but readers
should filter them by the exact property and room type rather than treating all three KINN concepts as
interchangeable.

A five-minute booking comparison

1. Open the anniversary package and the ordinary direct rate for the same property, room,
occupancy and dates.

2. Record the full payable amount, not just the percentage headline.
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3. Check whether breakfast, the complimentary drink, taxes or fees differ.
4. Compare cancellation, amendment and no-show conditions line by line.
5. Verify capsule eligibility, shared-bathroom arrangements, check-in time and luggage storage.
6. Screenshot the rate name and inclusions before payment in case the booking confirmation is

abbreviated.

A traveller who does not value the drink should treat it as worth $0 in the comparison. A flexible
ordinary rate can also be better value than a slightly cheaper package with tighter cancellation rules.
The final booking-engine page is the controlling record.

Is the campaign worth using?

The anniversary menu is the simplest part to assess: prices are stated and the order can be made
without an accommodation commitment. The stay offer needs more work because a percentage
discount is only meaningful beside an identical comparison rate. It is potentially useful for an eligible
traveller already planning a July-to-September stay, but it should not create the trip by itself.

The now-ended event should be treated as historical context. It included movement, breathing and
creative sessions around the â??Find Your Resetâ?• theme, but those activities are not a recurring
wellness programme unless KINN publishes new dates.

Questions to ask before visiting or booking

Is the specific menu item in stock at the outlet and time I plan to visit?
Does my stay date qualify for the anniversary package?
Which room and property does the displayed total cover?
Can the package be combined with a direct-booking or member rate?
What is refundable, and by what deadline?
Is the capsule option open to my traveller profile?

How to use the menu without overpaying for the campaign

The four menu prices sit in a narrow S$2 range, so the decision is more about format than discount.
Berry Glowy and Sunkissed Brew are the lowest-priced drinks at S$7.50; Matcha Rose Glow costs S$2
more; Strawberry Tofu Crunch is the only food item. If the coaster is the attraction, the add-on price
makes the combined spend S$13.40 with a S$7.50 item or S$15.40 with the matcha drink, before any
applicable tax or charge. Buying the coaster separately is S$9.90, so the add-on saves S$4 compared
with the stated standalone priceâ??but only if you wanted the menu item anyway.

Ask for the full ingredient and allergen information rather than relying on names such as â??tofuâ?• or
â??glowâ?•. Strawberry, dairy alternatives, matcha, coffee or shared preparation equipment may matter
to different diners. LBRD has not verified whether every item is vegan, halal-certified, suitable during
pregnancy or free of a particular allergen.

What to save after booking
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Keep the rate name, property, room type, dates, occupancy, cancellation deadline, total charge and
included drink in one screenshot. Then check the confirmation email against it. If the complimentary
beverage is important, confirm where and when it can be redeemed and whether a substitute is offered
when an item is unavailable. This small record is more useful than saving only a campaign banner
whose wording may later change.

For more evidence-aware fitness and wellbeing coverage, browse LBRDâ??s Health & Wellness
section. For accommodation and destination guides, use the Travel section.

Reporting note

LBRD reviewed the official campaign terms and current KINN website on 15 July 2026. We separated
ended and active elements, and we did not independently verify stock or room inventory. No affiliate
link or commercial referral is used in this article. KINNâ??s checkout total, eligibility wording and
confirmation email override this summary if they differ.

Bottom line: the menu and stay package remain the useful parts of KINN 4 You 2026. Compare like-
for-like rates, confirm property rules and ignore any old invitation that presents the 4 July launch as
upcoming.
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